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ENTERPRISE COMPETITION ENTRY FORM

Entrant/team details

Name(s) and age(s):

Name of school/college/youth club:

School/college/youth club address, postcode and contact tel: 

Point of contact details for teacher/club leader/parent/guardian:

Your business aims and objectives 

You need to think about your business aims and objectives and the precise community or social benefit you are looking to achieve. For example, you might want to be a public information provider or raise money for a good cause. Whichever you choose, it is important you make this clear in your proposal so everyone, including you, knows exactly what you are trying to achieve.

Describe your aims and objectives here (max. 50 words):

Your phone-paid service idea

Your service needs to be original and innovative – try to find a ‘gap’ in the market. Ask yourself what services you think are most needed or would be useful, but are currently not available. You should also identify which sort of phone code (i.e. 09 number, text shortcode, etc.) will be most suitable for your proposed idea.

Please give a clear description of the service you intend to provide. You should be able to explain this is in a clear, concise sentence (max. 30 words):

Your target audience

Who will you be aiming your product at and why do you think it will appeal to them? Think about things like: age, gender, interests and occupation.

Define your target audience here (max 50 words):



Market research
You will need to carry out some research in order to support your proposal and its potential success. You might think about:
· A ‘focus group’ with some people from your target audience
· Using a short questionnaire to find out what your target audience think of your idea and whether they would use it
Summarise your research findings here (max. 100 words):

Your marketing and promotional plans
PLACING your service – how will your customers access the service? Remember phone-paid services can be accessed via landline or mobile phone, PC/Internet and television. Which is most suitable for your service and your target audience?

Your answer (max. 50 words):



PRICING your service – how much will you charge for your service? Will this be a one-off charge or will there be a subscription charge? You will need to do some research here to find out what other similar services cost and how much your target audience will be prepared to pay.

Your answer (max. 50 words):
PROMOTING your service – how will you attract customers and persuade them to buy your service? Will you advertise on television, in magazines, on websites or through a combination of these? You need to think about the content of your advertising, as well.

Your answer (max. 50 words):

REMEMBER! You must be able to justify your choices and why they suit your services and your target audience.


Following the Code of Practice
You have looked at what makes a good phone-paid service and what makes a bad one. Outline what you will do to make sure yours is a good service and how it will meet the ‘Checklist for Phone-paid Service Providers’ – set out by PhonepayPlus (max. 100 words):

Summary of success

Finally, summarise how and why your service will be successful in meeting the business aims and objectives you have chosen, in particular explain how the service will meet the community or social benefit you have chosen (max. 50 words):



Attachments

Are there any further materials you would like to attach to this entry to help illustrate and demonstrate your phone-paid service business idea?

If so, please list these attachments here:
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